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ABSTRACT

he objective of this research work is to determine sustainable tourism from

the social responsibility of tourism companies, through studies carried out by

Latin American countries such as Peru, Colombia, and Nicaragua, to determine
how companies have been responsible for each of the axes of sustainability. This research
was carried out following the guidelines of each of the proposed objectives, beginning by
defining the theoretical aspect of sustainable tourism and the social responsibility of tourism
companies, followed by describing social responsibility about the axes of sustainability such
as the environment, socio-cultural and economic axis, and finally demonstrating how tourism
companies have been responsible about the sustainability axes during a given period. The
methodology is documentary since it is a data collection method in the context of mainly
scientific studies, which was carried out using hermeneutic tools (signature and focalization)
as an instrument of analysis and interpretation. Among the main results, it was obtained that
the companies taken into account have been responsible with the axes of sustainability, some
with more inclination in the environmental aspect about the conservation of the environment,
and others in the sociocultural aspect, from collaborations in social projects to the respect and
well-being of the workers, others with the economic axis linked to the contributions and the
relationships that are created with the clients, thus achieving sustainability in their services and

products offered to tourists.

INTRODUCTION

It is recognized that tourism is an ambivalent activity since it contributes through great
socio-economic and cultural advantages, but at the same time contributes to the degradation of
the environment and the loss of the identity of a given locality, as a result of which sustainable

tourism emerges.

Through sustainable tourism, social equality, care for nature, and the profitability of
public and private investments must be reconciled, balanced, and promoted, in such a way that

it meets the needs of all those people who are linked to the activities of the tourism sector.

Therefore, Montivero (2014) mentions that sustainable tourism has three key
components, sometimes referred to as “the triple goal” and also called by Gémez et al. (2014) as

axes of sustainability, which are:

Environmentally, the activity has a low impact on natural resources, particularly in
protected areas. This activity minimizes damage to the environment and ideally aims to benefit

the environment.
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Socially and culturally, the activity does not adversely affect the social or cultural
structure of the community in which it is performed. On the contrary, it respects local culture

and traditions.

Economically, the activity contributes to the economic well-being of the community,
generating a sustainable and equitable income for local communities and the greatest number

of actors. It benefits business owners, employees, and neighbors.

To comply with these axes, it is important to take into account companies, since, at the
core of these, there are a large number of people who work for the same objective, which is why
companies are encouraged to adopt social responsibility (CSR) in each of the activities they carry
out and in this way comply with the three axes already mentioned above and of which we will

talk in detail in the development of this document.

According to Cajiga (2009a), CSR is a business vision that integrates respect for people,
ethical values, the community, and the environment with the management of the company
itself, regardless of the products or services it offers, the sector to which it belongs, its size or

nationality.

MATERIAL AND METHODS

This research is of a documentary analytical nature since the instrument of hermeneutics
was used to collect the necessary information and thus identify whether Latin American

companies are responsible for the axes of sustainability.

The information was obtained from research carried out in the countries selected for this

study, which were: Peru, Colombia, and Nicaragua with a total of 22 companies.

Add a paragraph that describes in general terms the process you went through to

determine your results and conclusions.

The period taken to carry out this research on sustainable tourism from the social
responsibility of tourism companies was from 2015 to 2020, a period in which the study,

analysis, and interpretation of data was facilitated.

RESULTS AND DISCUSSION

Initially, the comparison between the 3 countries is made to identify the socially
responsible companies with each of the axes of sustainability, taking into account that sustainable
tourism according to the World Tourism Organization in the magazine OSTELEA (2021) is
one that fully takes into account the current and future, economic, social and environmental

repercussions to meet the needs of visitors, industry, the environment and host communities.
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Table 1

Number of Companies with Sustainable Tourism

COUNTRY ENTERPRISE FREQUENCY %
Peru IC{ZittiLl:rants & Recreation 13 5909
Colombia Hotels 8 36.36
Nicaragua Hotel 1 4.55
Total - 22 100

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

To carry out the study, 22 companies located in different countries were taken up, 13
in the minor population center of Muruhuay in Peru, 12 restaurants and 1 recreational center
that represents 59.09%; 8 hotel companies in Santa Marta in Colombia with 36.36%, and finally
in Nicaragua 1 hotel company with 4.55%. In this way, they demonstrate how they have been

responsible for the axes of sustainability such as the economic, socio-cultural, and environmental

spheres.
Table 2
Environmental axis

ENTERPRI- | FREQUENCY
COUNTRY

SE YES % NO %
The City of Persia 13 12 54.54 1 4.55
Santa Marta —Colombia 8 8 100 - -
Esteli- Nicaragua 1 1 100 - -
Total 22 21 95.45 1 4.55

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

About the environmental axis, of the 22 companies taken into account for this study,
21 are environmentally responsible, among them, 12 from Peru 54.54% and 1 4.55% that
represents that it is not responsible, 8 in Colombia with 100% representing that all companies in
this country are responsible with this environmental axis, as well as Nicaragua with 100% and
in total it is shown that responsible companies are equivalent to 95.45% and those that are not
4.55%.
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Table 3

Proper Use of Natural Resources

COUNTRY ENTERPRISE FREQUENCY
The City of Persia 12 54.54%
Santa Marta —Colombia 8 36.36%
Esteli- Nicaragua 1 4.55%

Total 21 95.45%

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

The 21 environmentally responsible companies are environmentally responsible through
the proper use of Natural Resources, 12 in Peru at 54.54%, 8 in Colombia equal to 36.36%, and
1 in Nicaragua at 4.55%, being equivalent to 95.45% of the study sample.

Figure 1

Types of Natural Resources

14
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10

0 |
Rational use of natural Water, Energy & Paper Use of renewable energy
resources Saving System

Peru Colombia Nicaragua

Note. The figure shows the types of use and appropriate use that companies make.

Fuente Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

Regarding the 21 companies that are environmentally responsible, equivalent to 95.45%
we have that 12 companies located in Peru are environmentally responsible 54.54% through
the proper use of natural resources, then, of the 8 hotel companies located in Colombia, all
have systems or programs to save on the consumption of water, energy and paper with 36.36%.
Finally, the Nicaraguan hotel company is 4.55% environmentally responsible through the use of

renewable energy.
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Table 4

Waste Treatment

COUNTRY ENTERPRISE FREQUENCY
The City of Persia 12 54.54%

Santa Marta —Colombia 8 36.36%

Esteli- Nicaragua 1 4.55%

Total 21 95.45%

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

About the environmental axis, 21 companies carry out waste treatment which represents
95.45%, which there are 12 in Peru with 54.54%, 8 in Colombia with 36.36%, and in Nicaragua 1
company that represents 4.55% of the sample taken into account for this research.

Figure 2
Types of Waste Treatment
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Peru Colombia Nicaragua

Note. The figure shows the types of treatments applied by companies in different countries.

Fuente Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

Of the 21 companies equal to 95.45% are environmentally responsible, 12 of them
located in Peru carry out activities of adequate waste recycling with 54.54%, in Colombia 8
equal to 36.36% of companies have a waste reduction, separation and treatment systems, 4.55%
corresponding to the Nicaraguan company these carry out recycling and garbage separation

practices.
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Table 5

Environmental Protection

COUNTRY ENTERPRISE FREQUENCY
The City of Persia 12 54.54%
Santa Marta —Colombia 8 36.36%
Esteli- Nicaragua 1 4.55%

Total 21 95.45%

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

In the environmental field, 21 companies are committed to the protection of the
environment, equal to 95.45%, all companies located 12 in Peru which is 54.54%, 8 in Colombia
with 36.36%, and 1 in Nicaragua with 4.55%.

Figure 3

Environmental Conservation
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Note. The figure shows the various forms of environmental protection.

Fuente Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

Regarding the conservation of the environment, 12 companies in Peru equivalent to
54.54% carry out practices that guarantee the protection of the environment, then, of the 8
companies surveyed in Colombia that represent 36.36% these implement responsible activities
that ensure the care of the environment, finally, the company located in Nicaragua carries out
environmental practices such as, cleaning outside the hotel with 4.55% ensuring the conservation
and preservation of the environment, all of these adding up to 21 companies that represent

95.45% of the sample under study.
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Table 6

Socio-cultural axis

FREQUENCY
COUNTRY ENTERPRISES

YES %o NO %
Peru 13 6 27.27 7 31.82
Colombia 8 8 100 - -
Nicaragua 1 1 100 - -
Total 22 15 68.18 7 31.82

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

According to the 22 tourism companies reflected in the table, it is shown that 6 of the 13
companies in Peru equivalent to 27.27% are socially responsible, and the other 7 with 31.82%
are not responsible, in Colombia, 8 are 100% responsible with this axis, finally, the one located
in Nicaragua is 100% responsible, As a result, of the 22 companies taken into account for this

study, only 15 of them, equivalent to 68.18%, are socially responsible.

Table 7

Collaboration in Social Projects

FREQUENCY
COUNTRY ENTERPRISE

YES % NO %
The City of Persia 6 5 22.72 1 4.55
Santa Marta —Colombia 8 8 36.36 | - -
Esteli- Nicaragua 4.55 - -
Total 15 14 63.63 | 1 4.55

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

Regarding the 6 companies located in Peru that are socially responsible, only 5 of them
equivalent to 22.72% collaborate in social projects, and 1 with 4.55% does not collaborate, in
Colombia the 8 companies with 36.36% if they carry out this activity, the company corresponding
to Nicaragua does collaborate contributing 4.55%, therefore, only 14 companies with 63.63%

are socially responsible through collaborations in social projects.
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Figure 4
Types of Social Projects
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communities the United Families Foundation

Peru Colombia Nicaragua

Note. The figure shows the different projects carried out.

Fuente Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

Of the 14 companies that implement collaborations in social projects equivalent to
63.63%, 5 companies in Peru do so through sponsorships in social activities that representing
22.72%, followed by the 8 companies in Colombia collaborate in social projects in local
communities equivalent to 36.36%, and the Nicaraguan company with 4.55% does so through

donations to the Familias Unidas Foundation.

Table 8
Respect for Human Rights

FREQUENCY
COUNTRY ENTERPRISE

YES % NO %
The City of Persia 6 4 15.15 2 7.57
Santa Marta —Colombia 8 8 36.36 -
Esteli- Nicaragua 1 1 4.55 -
Total 15 13 56.06 2 7.57

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

Concerning the 6 companies located in Peru that are socially responsible, only 4 of them
equivalent to 15.15% have respect for human rights, and 2 with 7.57% do not practice it, in
Colombia the 8 companies with 36.36% if they carry out this activity, the company corresponding
to Nicaragua if respects human rights with 4.55%, Therefore, of the 15 companies, only 13
(56.06%) are socially responsible through respect for human rights.
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Figure 5

Respect for human rights.
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of its workers human rights of workers and the human rights of its
the community workers
Peru Colombia Nicaragua

Note. The figure shows the various forms of respect for workers and the community.

Fuente Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

Regarding respect for human rights, 4 companies in Peru respect the human rights
of their workers, which represents 15.15%, and the 8 companies in Colombia develop it by
promoting respect for the human rights of workers and the local community, which is equivalent
to 36.36%. Concerning the Nicaraguan company, it ensures compliance with and respect for the
human rights of its workers equivalent to 4.55%, therefore, 13 companies with 56.06% have

respect for the human rights of their workers.

Table 9
Worker Welfare
COUNTRY ENTERPRISE FREQUENCY
The City of Persia 6 27.27%
Santa Marta —Colombia 8 36.36%
Esteli- Nicaragua 1 4.55%
Total 15 68.18%

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

About the socio-cultural axis, 15 companies ensure the well-being of their workers equal
to 68.18%, the companies are located 6 in Peru which is 27.27%, 8 in Colombia at 36.36%, and
1 in Nicaragua at 4.55%.
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Figure 6
Type of Wellness
9
8
7
6
5
4
3
2
1
0 1]
Fair treatment given to their Promoting the training and They encourage their workers
workers professional development of  through coexistence activities, in
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Note. The figure shows the different types of employee well-being Tovar (2015), Pefia (2018), Talavera and Ubeda
(2018).
Of the 15 companies corresponding to 68.18% ensure the well-being of their workers,
in Peru 6 of their companies agree with the fair treatment given to their workers with 27.27%.
Likewise, in Colombia, they exercise it by promoting the training and professional development
of employees with 36.36%. In the same way, the Nicaraguan company encourages its workers

through coexistence activities, in some cases with prizes that represent 4.55%.

Table 10

Economic axis

PARENTS ENTERPRISES % of responsible companies
The Return of Pert 13 100
Santa Marta - Colombia | 8 100
Esteli - Nicaragua 1 100
Total 22 100

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

There are 22 companies responsible for the economic axis of sustainability, which is
equivalent to 100%, in Muruhuay - Peru 13 companies are responsible equivalent to 100%, in

Santa Marta - Colombia the 8 companies equivalent to 100% are responsible with this axis and

S3TDILYY DIHILN3IDS

MeT pue ‘uoiyedNpPa ssauisng ‘saduaids |eId0S



Revista Torre6n Universitario / Year 13 | No. 36 | February - May 2024 /1SSN: 2410-5708 / e-ISSN 2313-7215

Social sciences, Business education, and Law

SCIENTIFIC ARTICLES

in Nicaragua that is 1 company is responsible for 100%, Therefore, this table shows that the 22

companies considered for this study are economically responsible.

Table 11

Economic Contributions

COUNTRY ENTERPRISES FREQUENCY
The Return of Pert 13 59.09%
Santa Marta - Colombia 8 36.36%
Esteli - Nicaragua 1 4.55%

Total 22 100%

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

The 22 responsible companies with the economic axis of sustainability contribute to the
economy represent 100%, in Muruhuay - Peru the 13 companies make economic contributions
equal to 59.09%, followed by the 8 companies from Santa Marta — Colombia equivalent to
36.36%, and the Nicaraguan company with 4.55% make economic contributions.

Figure 7

Types of Financial Contributions
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establishments in the area use and consume local fairs, marketing local
products and services products. Promotion of local
tourism
Peru Colombia Nicaragua

Note. The figure shows the various economic activities that are carried out. Fuente Tovar (2015), Pefia (2018),
Talavera and Ubeda (2018).
Of the 22 companies that were taken into account for this research, they make
use of the different types of economic contributions that represent 100%, in Peru the 13
companies equivalent to 59.09% contribute to the economy through the creation of jobs in the
establishments of the area, in Colombia the 8 companies equal to 36.36% contribute to the

economy, encouraging its customers for the use and consumption of local products and services



Sustainable tourism from the social... Sevilla, Cerna, Hurtado, Villanueva, Mendoza

and in Nicaragua the company with 4.55% contributes to the economy through promotion in the
participation of fairs, marketing local products, promoting rural tourism and in the promotion

of handicrafts within the company’s facilities.

Table 12

Customer Relations

COUNTRY ENTERPRISE FREQUENCY
The City of Persia 13 59.09%
Santa Marta —Colombia 8 36.36%
Esteli- Nicaragua 1 4.55%

Total 22 100%

Note. Data obtained from Tovar (2015), Pefia (2018), Talavera and Ubeda (2018).

The 22 companies present in this study, which represent 100%, create relationships with
their customers, such as the 13 companies from Muruhuay — Peru with 59.09%, the 8 companies
from Santa Marta — Colombia equal to 36.36%, and the company from Nicaragua equivalent to
4.55%.

Figure 9

Type of customer relationship
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Note. The figure shows the various ways to build relationships with customers. Fuente Tovar (2015), Peria
(2018), Talavera and Ubeda (2018).
Regarding the relationship that must exist between customer and service provider, 22
companies comply with it 100%, in Peru 13 companies equal to 59.09% of companies build good

relationships with customers, in Colombia 8 companies at the same rate 36.36% know the needs,
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expectations and satisfaction of their customers and in Nicaragua the company equivalent to

4.55% has customer service as its main focus.

CONCLUSIONS

Sustainable tourism and social responsibility are very important elements for the
existence of companies that are dedicated to tourism activity, the world is changing, and human
beings no longer only seek development for themselves but also the care of the common home
for future generations, who will inherit everything that we have managed to build. And it all

starts with sustainable tourism from the social responsibility of companies.

In the environmental axis, companies have proven to be responsible in various ways,
with 95.45%, through an adequate use of natural resources, establishing practices that generate
the preservation of these, also through the adequate treatment of waste, to reduce the pollution
that the products and services negatively offered cause. conserving the natural resources that
the company possesses to obtain sustainability and therefore guarantee the protection of the

environment.

Regarding the Socio-Cultural axis, companies have been responsible for 68.18%, through
the realization of various social activities such as generating well-being for their workers taking
into account their needs, making contributions to social projects that help the growth of local
communities, reducing poverty and therefore improve the quality of life of both their workers
and society.On the other hand, respect the human rights of each of the people who provide their

workforce for the further development of the company.

Subsequently, in the economic axis, the responsibility that companies from different
countries have is 100% through the relationships they have with their customers as well as in
the economic contributions they make, thus guaranteeing economic development internally and
externally, and thus creating a positive perception of these companies to their workers and to
the society in general to which they belong. Thus contributing to the economy of their countries

and local communities.

In conclusion, it should be borne in mind that, if a company complies with only one or two
axes of sustainability, it is not considered responsible, to be socially responsible, all companies

must comply with the 3 axes.
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